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Effective Apology
An apology refers to individuals' statements to show how guilty they feel about their actions towards another person or party. People use apologies to acknowledge their actions that made others get hurt emotionally. Therefore, for an apology to be effective, it has to genuinely communicate the feeling of guilt, which indicates that individuals accept responsibility for their actions. According to Bippus and Young. (2020), individuals provide an apparent reason for apologizing, that is, explanations for the actions that led to the violations. An apology is more effective if it focuses more on the impact than the intent. Focusing on the impact expresses more guilt and helps the other party understand the essence of accepting the apology. Proportionate offers such as, “please tell me if there is anything that I can do for you” are made as a way of making amendments. Apologies are necessary because they help re-create relationships between people. In addition, apologies help individuals improve their actions in the future and maintain self-respect among colleagues or clients (Bippus & Young, 2020). This study provides an argumentative essay that shows the most effective apology among different apologies presented by powerful businessmen (Mark Zuckerberg, Kevin Johnson, Timothy Sloan and Rick Smith). 
From the four apologies, the most effective apology is “The Apology” by Rick Smith Equifax. Equifax CEO Rick Smith reported a cybersecurity incident that had a potential impact on over 143 million United States consumers. Richard F. Smith is remorseful on behalf of Equifax company and this is identical when he uses one of the magic words such as, “I apologize to consumers….” Showing remorse for a mistake shows honesty and reasons for apologizing. In “The Apology” by Rick Smith Equifax's article, there is a presence or solid ethos that is not well articulated in other apologies. Richard F. Smith said, “we pride ourselves on being a leader in managing and protecting data….” This statement shows that Equifax company is more qualified by demonstrating its expertise for many years. From the apologies made by Mark Zuckerberg, Kevin Johnson and Timothy Sloan, there is no bold ethos. Rick Smith said, “We also are focused on consumer protection...” This statement provided an appeal to the consumers by showing how the company values them. 
Individuals need to admit responsibility for any actions taken by avoiding excuses or blaming other parties. Rick f. Smith, Equifax CEO, showed admittance to unauthorized data access by apologizing and not making excuses. The company instead focused on promising their consumers to correct the problem and preventing future incidences. Mark Zuckerberg blamed when he said, “… a quiz app built by a university researcher that leaked Facebook data….” The apology made by Mark Zuckerberg was not effective because he shifted the blame on another company for manipulating Facebook data. Kevin Johnson, Starbucks’ CEO, did not take full responsibility for the arrest of the two black men. Wells Fargo CEO also refused to accept responsibility after the bank's scandal happened. He instead blamed the employees and claimed that “I led the company with courage.”
Effective apologies have amendments and promise to prevent future similar situations from occurring. The promises made should be appropriate and fulfilled to show accountability. Richard F. Smith promised to carry a thorough review to maximize security operations. Richard F. Smith also claimed that the company would be more focused on consumer protection. Equifax proved its accountability and trustworthiness to consumers by developing ways to support all United States consumers. The company also offered free monitoring software for free to its consumers. Mark Zuckerberg only promises to do better by acquiring additional security personnel but not preventing future incidences from occurring. The Starbucks CEO stated, “… ensure this never happens again.” From that statement, he meant that it was only to train employees and prevent such situations in the future and this did not give solid promise to consumers. However, Johnson claimed that he wanted to meet the two individuals and apologize directly. Similarly, Wells Fargo took full responsibility for the problems that occurred but did not give specific promises to its customer to help the company gain trust from consumers. 
[bookmark: _GoBack]To address the response fully, I would need to read and understand all the articles. Understanding the articles will give me an overview of the information provided. I will also link the similarities and differences between the articles that I have read. I will read the instructions and questions to know what I am supposed to answer. I will need to go through the texts again and relate the questions I am supposed to respond to. I will complete the task by answering the questions according to the instructions provided. I provided information that distinguishes the articles to make my response completer and more accurate. I reread the texts and put myself in the context when I found it challenging to provide information for the task. When it got too difficult for me, I consulted my peers for an overview explanation. I learned from the texts that it is essential to include some statements in an apology, such as “I am sorry,” and ensure that the audience is directly engaged. I also learned that it is never too late to make an apology and it is important for people to take full responsibility for their actions in all situations. 
